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Top Tapestry Segments

  Milk and Cookies (9.4%)
  Boomburbs (6.6%)
  Industrious Urban Fringe (6.4%)
  Up and Coming Families (6.2%)
  Southwestern Families (4.9%)
  Inner City Tenants (4.9%)
  Midland Crowd (4.8%)
  NeWest Residents (4.2%)
  Young and Restless (4.1%)
  Crossroads (3.7%)
  Other segments: (44.8%)

Percent of Households by Tapestry Segment

 

 

Top Tapestry Segments:

Milk and Cookies

Milk and Cookies households are composed mainly of young, affluent married-couple families. Approximately half of the households include children. The 
median age for this market is 34 years. Residents prefer single-family homes in suburban areas, chiefly in the South, particularly in Texas. Smaller 
concentrations of households are located in the West and Midwest. The median home value is $148,781. Families with two or more workers, more than one 
child, and two or more vehicles is the norm for this market. Residents are well insured for the future. The presence of children drives their large purchases of 
baby and children's products and timesavers such as fast food. For fun, residents play video games, chess, backgammon, basketball and football, or fly kites. 
Favorite cable channels include Toon Disney, The Discovery Health Channel, ESPNews, and Lifetime Movie Network.

Boomburbs

The newest additions to the suburbs, Boomburbs communities are home to younger families who live a busy, upscale lifestyle. The median age is 33.7 years. 
This market has the highest population growth at 5.3 percent annually more than four and one-half times the national figure. The median home value is 
$334,829, and most households have two earners and two vehicles. This is the top market for households to own projection TVs, MP3 players, scanners, and 
laser printers as well as owning or leasing full-sized SUVs. It is the second-ranked market for owning flat-screen or plasma TVs, video game systems, and 
digital camcorders as well as owning or leasing minivans. Family vacations are a top priority. Popular vacation destinations are Disney World and Universal 
Studios, Florida. For exercise, residents play tennis and golf, ski, and jog.
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Industrious Urban Fringe

Industrious Urban Fringe neighborhoods are found on the fringe of metropolitan cities. Approximately half of these households are located in the West; 40 
percent are in the South. Most employed residents work in the manufacturing, construction, retail trade, and service industries. Family is central, and children 
are present in more than half of the households. Many live in multigenerational households. The median age is 28.6 years; the median household income is 
$43,007. Two-thirds of the households own their single-family dwellings, with a median value of $146,678. Necessities for babies and children are among their 
primary purchases along with toys and video games. Big movie fans, residents visit the cinema several times a month and watch movies at home frequently. 
They prefer to watch syndicated TV and listen to Hispanic radio.

Up and Coming Families

Up and Coming Families represents the second highest household growth market and, with a median age of 31.9 years, is the youngest of Community 
Tapestry's affluent family markets. The profile for these neighborhoods is young, affluent families with young children. Approximately half of the households are 
concentrated in the South, with another half in the West and Midwest. Neighborhoods are located in suburban outskirts of midsized metropolitan areas. The 
homes are newer, with a median value of $213,306. Because family and home priorities dictate their consumer purchases, they frequently shop for baby and 
children's products and household furniture. Leisure activities include playing softball, going to the zoo, and visiting theme parks (generally SeaWorld or 
Disney World). Residents enjoy watching science fiction, comedy, and family-type movies on DVD.

Southwestern Families

These families are the bedrock of the Hispanic culture in the Southwest, more with children than without. Two-thirds of the households live in owner-occupied, 
single-family dwellings with a median home value of $60,100. Most employed residents work in blue collar or service occupations. Southwestern Families is an 
ethnically diverse market, with a median age of 28.6 years and a median household income of $27,863. Recent purchases include baby and children's 
products. Households generally own or lease a two-door sedan. The grocery store of choice is H.E. Butt. When eating fast food, Whataburger is a favorite stop. 
Residents enjoy fishing, water skiing, playing soccer, and going to the movies. They read gardening and parenthood magazines and listen to Hispanic and 
urban radio formats. Typical TV viewing includes comedies as well as wrestling and boxing.

Inner City Tenants

Inner City Tenants neighborhoods are a microcosm of urban diversity, located primarily in the South and West. This multicultural market is young, with a 
median age of 27.9 years. Households are a mix of singles and families. Most residents rent economical apartments in mid- or high-rise buildings. Recent 
household purchases by this market include video game systems, baby food, baby products, and furniture. Internet access at home is not typical; those who 
have no access at home surf the Internet at school or at the library. Playing games and visiting chat rooms are typical online activities. Residents frequently 
eat at fast-food restaurants. They enjoy going to the movies; attending football and basketball games; water skiing; and playing football, basketball, and soccer. 
Some enjoy the nightlife, visiting bars and nightclubs to go dancing.
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Midland Crowd

Approximately 11.9 million people represent Midland Crowd, Community Tapestry's largest market. The median age of 37 is similar to the US Median. Most 
households are composed of married-couple families, half with children and half without. The median household income is $50,462. Housing developments 
are generally in rural areas throughout the United States (more village or town than farm), mainly in the South. Home ownership is at 83 percent. Two-thirds of 
households are single-family structures; 28 percent are mobile homes. This is a somewhat conservative market politically. These do-it-yourselfers take pride in 
their homes, lawns, and vehicles. Hunting, fishing, and woodworking are favorite pursuits. Pet ownership, especially birds or dogs, is common. Many 
households have a satellite dish, and TV viewing includes various news programs as well as shows on CMT and Outdoor Life Network.

NeWest Residents

Most NeWest Residents members rent apartments in mid- or high-rise buildings, primarily in major cities in the West and South. California has the largest 
concentration of these households, followed by Texas. Families dominate this market. Children reside in 54 percent of the households, either in married-couple 
or single-parent families. Approximately half of the population is foreign-born. This young market has a median age of 25.4 years. Most of the employed 
residents work in service and skilled labor occupations. These residents lead a strongly family-oriented lifestyle. Budget constraints restrict their purchases to 
essentials such as baby food, equipment, and products as well as children's clothing. For fun, families go to the movies, visit theme parks, and play soccer. 
They like to watch sports on TV, especially wrestling and soccer, and listen to Hispanic radio.

Young and Restless

Change is the constant in this diverse market. With a median age of 28.7 years, the population is young and on the go. About 85 percent of householders 
moved in the last five years. Young and Restless householders are primarily renters, living in apartments in multiunit buildings. Almost 60 percent are 
singleperson or shared households. This educated market has the highest labor force participation among all the Community Tapestry segments, at 76 
percent, and the highest female labor force participation, at 73 percent. The median household income is $45,236. Residents use the Internet daily to visit chat 
rooms, play games, obtain the latest news, and search for employment. They read computer and music magazines and listen to public radio. They watch 
movies in the theater and on DVD, attend rock concerts, play pool, go dancing, and exercise weekly at a gym.

Crossroads

Young families living in mobile homes typify Crossroads neighborhoods, found in small towns throughout the South, Midwest, and West. These growing 
communities are home to married-couple and single-parent families. The median age is 32.1 years. Homeownership is at 75 percent, and the median home 
value is $73,224. More than half of the householders live in mobile homes; 36 percent live in single-family dwellings. Employment is chiefly in the 
manufacturing, construction, retail trade, and service industries. Many homes have dogs. Residents generally shop at discount stores but also frequent 
convenience stores. They prefer domestic cars and trucks, often buying and servicing used vehicles. Residents go fishing, attend auto races, participate in 
auto racing, and play the lottery. An annual family outing to SeaWorld is common.
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